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En bref

# Organisation de l'enseignement: Formation initiale

# Ouvert aux étudiants en échange: Non

Présentation

Description

This course allows students to understand scientific articles thanks to databases such as Business Source Complete, Jstor, Cairn, 

etc.

Students choose a research theme in international management or international trade which they will present orally.

Heures d'enseignement

CM CM 2h

Programme détaillé

PART 1: Content of the dissertation

1. The different phases

2. Introduction to the thesis

3. Literature review

4. Methodology

5. Results

6. Discussion and conclusion
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PART 2: Format of the dissertation

1. The main qualities of a good dissertation

2. Cover page example

Compétences visées

Know how to achieve a state of the art.

Understand qualitative and quantitative methodological approaches.

Know how to use scientific databases
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Infos pratiques

Lieu(x)

# Poitiers-Centre Ville

En savoir plus

# https://iae.univ-poitiers.fr/
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